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Social Divide 2017

Top 20 2017

1 Diageo 11 Anglo American

2 BP 12 Unilever

3 GSK 13 easyJet

4 Tesco 14 National Grid

5 TUI Group 15 Lloyds

6 Barclays 16 RSA

7 Rio Tinto 17 BAE

8 Aviva 18 RELX

9 HSBC 19 BHP

10 Royal Dutch Shell 20 Taylor Wimpey

FTSE 100 companies 
that reported results

69 
(+1)

Results-related posts 
across 4 platforms 

analysed

639 
(+33)

17,085 
(+8,775)

Engagements with 
results-related content

105%
Increase in interactions 

with results content in 

comparison to previous 
year

42.5%
The % of engagements 
the top 4 performing 

companies are 
responsible for 2,749

The number of 

engagements achieved 

by the leader, Diageo, or 
62% more than the 

runner-up BP

Social Divide 2017 
Engagement

Sector
leaders

FTSE 100
Autumn 2017 Update

Top 20’s performance in Autumn 2017

1 Diageo 11 Barclays

2 BHP 12 BAE

3 BP 13 Unilever

4 GSK 14 TUI Group

5 Royal Dutch Shell 15 RSA

6 HSBC 16 National Grid

7 Rio Tinto 17 easyJet

8 Aviva 18 RELX

9 Lloyds 19 Tesco

10 Anglo American 20 Taylor Wimpey
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02
CEO’s 

perspective is 
in demand

01
Results content 

gets a paid 
boost

03
Instagram gains 

ground in 
financial reporting

04
Companies are 

more adventurous 
with content

05
Employee 

advocates 
are key

Key trends in 2017
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